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WHY DOES THIS MATTER TO ME IN MY WORK?

As scientists, especially those involved in Advisory Committee Expert Groups
(ACOM), we are routinely asked to formulate and provide scientific advice. But
how should this be done, considering that humans are predictibly irrational?
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ChOiCC ArChitQCture ® how many choices should there be?

How could ICES "nudge" quota advice clients e what should be the numerical

towards the common goal of sustainability difference between these choices?
according to behavioral science theory?

 how many significant digits should be
used?

Catch  catch e SsBafteryear (o o -
Option  (tons) (rateoffishing) (tons) &« how would color affect choices?
1 483 0.15 3237 +3%
2 628 0.20 3093 15 What are YOUR ideas? send to | O
3 764 0.24 2961 -5%
@dorothydankel
4 832 0.27 2894 -8%

For more information, presentations & an interactive session, come to 1 heme Session B Wednesday September 21, 2016 room Beta 2
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